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国际突发危机事件报道中电视媒体与网络媒体的议程互动
—— 以日本核辐射事件报道为例
Unexpected international crises reports between television and online 
media: Case study of the Japan nuclear radiation accident reports
作者 Author _ 陈经超 Chen Jingchao  陈振铭 Chen Zhenming  陈海龙 Chen Hailong  周瑄  Zhou Xuan




| 关　键　词 | 国际突发危机事件 电视媒体 网络媒体 议程互动
| ABSTRACT | With the continuous increasing development of the Internet technology, online media progressively 
play an essential position in the unexpected international crises. However, TV and online media have 
a certainly interactive agenda in reporting unexpected international crises, which shows their own 
characteristics. According to Japan's nuclear radiation events, that the typical unexpected international 
crises, has been reported on CCTV News Channel, XinHua Net and Sina Weibo, which are the 
representative samples of TV media and online media. Nevertheless, it is demonstrated that the bigger 
differences present in the roles and the functions of various media played in this event and its agenda 
interaction have been existed.
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2011 年 3 月 11 日，日本当地时间 14 时 46 分，日
本东北部海域发生里氏 9.0 级地震并引发海啸，造成
重大人员伤亡和财产损失。3 月 12 日，日本时事社
援引东京电力公司的消息说，日本福岛县第一核电站
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表 1 七媒体信息表现量相关性 
 
共同关注 新闻联播 整点新闻 即时要闻 即时报道 新浪微博 百度指数
共同关注 1 .214 .527** .268 .618** .511** .490**
新闻联播 1 .166 .064 .254 .115 .030
整点新闻 1 .325 .688** .733** .855**
即时要闻 1 .442* .541** .369*
即时报道 1 .763** .654**
新浪微博 1 .871**
百度指数 1
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